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A MESSAGE THAT CAN BE SEEN FROM SPACE &2 mmmee..

stronaut wha s aboard the International
ed to help Stephanie show
5 him.

n space.

Over 8 weeks were spent searching for the lacation fit for the project
Weather, seasonallty, visibility among other conditions were considered In
making the final decision.

The Delamar Dry Lake in Nevada would become the media onto which
Stephanie's message to her dad would be recreated on

Over a span of 2 weeks, a total of 11 Hyundai Genesis were used to creat
30m wide strokes Te fll message covered an area of .55k’ ainost SRS

twice the size of Central Park, NYC.

mations| Space Station.
ge req it with Stephanie
See Steprarkc’s messoce o e CiAH

was officialy re
st Tire Track image.

ized by Guinness World Records as

news and SNS pages.
sits, and the online film was seen by
h.

Almost Twice the Si:

2

UINNESS
oaman
“The Largest Tire Track Image”
58.5 miLLion+
You T8 Views in @ Month
The Most Watched
Ad on YouTube
in April, 2015

1.3 MILLION+

Website Visits

y r

“Amazing!!, That's 2 Unique Stunt”

“A juggernaut from Hyundai that literally
went nto the Stratosphere”

“A Sweet Message
- ABC news -

“Mo.1 spot on the Viral Video Chart™

“Impressively elaborated stunt and
inherently emotional story.”
CREAT

A Message to Space

2015Cannes Lions Bronze LiBn

2015Clio Awards Bronzz

2015New York Festivals

2015 / / 3
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AWARD

ASNS © @

2019SOCIAE AWARD evaluation
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2019SOCIAE AWARD evaluation
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