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A MESSAGE THAT CAN BE SEEN FROM SPACE

stronaut wha s aboard the International
ndai wanted to help Stephanie show
555 hum, and loves b

Over 8 weeks were spent searching for the location fit for the project
Weather, seasonallty, visibility among other conditions were considered In

g the final decision.
The Delamar Dry Lake in Mevada would become the media onto which
Stephanie’s message to her dad would be recreated on.

Over a span of 2 weeks, a total of 11 Hyundai Genesis were used to crea
30m wide strokes. The full message covered an area of 5.55km’ - almost

twice the size of Central Park, NYC.

ed by Guinness World Records as

ol

s and SNS pages.
and the online film was seen by

NEW THINKING,
HYUNDRAI | NEW POSSIBILITIES.

L
“The Largest Tire Track Image”
cor
58.5 MiLLion+
Youlli Views in a Month

The Mc

cned

Ad on YouT
in April, 2015
1.3 MILLION+

Website Visits

“Amazing!!, That's a Unique Stunt”

“A juggernaut from Hyundar that literally
went nto the Stratosphere”

“A Sweet Message

- ABC news

“Mo.1 spot on the Viral Video Chart™

“Impressively elaborated stunt and
inherently emotional story.”
CheATE

L INEFN

CIXIE 24121 A Message to Space

A2 AOIE KA S CIKIEE 1] 28

2015 Cannes Lions Bronze Lion 371 22
2015 Clio Awards Bronze 271 22
2015 New York Festivals 1T 22 S&¢ 444
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